CROSS X AGENCY

CONVENTION FIELD GUIDE

The Convention Exhibitor
Content Checklist

A practical plan for exhibitors, sponsors, speakers, and event teams that need useful
content during the show and long after the floor closes.

Deliverable map + 10 essential shots +
schedule + interview kit + post-show plan

Practical field guide - no performance guarantees



CROSS X AGENCY CONVENTION EXHIBITOR CONTENT CHECKLIST

BEFORE THE SHOW

Decide what the footage must do

The shot list changes when the goal is a same-day recap, sales follow-up, sponsor proof, recruiting, press, or
next year's exhibitor campaign. Choose the jobs before the floor opens.

DELIVERABLE DELIVERABLE

Same-day recap Short-form library

Fast energy, clear brand context, booth reveal, hero Vertical hooks, demos, reactions, soundbites, details,
demo, team, crowd, and one closing beat. personalities, and alternate endings.

DELIVERABLE DELIVERABLE

Sales proof Next-event assets

Customer or partner statements, product use, booth Evergreen booth, city, venue, sponsor, recruiting, and
conversations, and executive point of view. exhibitor-promotion footage.

If the footage has no defined use after the show, it is easy to capture activity and still miss
the story.
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CROSS X AGENCY CONVENTION EXHIBITOR CONTENT CHECKLIST

ESSENTIAL SHOT LIST

The ten shots that protect the story

Capture vertical and horizontal versions when the deliverables need both. Get clean versions before traffic,
then return for energy and interaction.

Venue exterior, city context, show signage, badges, and the path attendees take
onto the floor.

Clean wide shot before doors, plus hero angles with screens, lighting, and displays
active.

Logos, materials, product finishes, collateral, screens, graphics, and intentional
design choices.

The clearest visual explanation of what the product or service does and why
someone should care.

Real selling, presenting, hospitality, setup, troubleshooting, and behind-the-scenes
coordination.

Hands-on moments, questions, reactions, crowd flow, and genuine interest.

Speaker, panel, interview, media hit, announcement, executive point of view, or
partner moment.

Permissioned customer, partner, team, or executive statement that can stand alone.
The busiest, most visually active window with movement and natural sound.

Team recap, final win, clear next step, teardown detail, or a shot that completes the
story.
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CROSS X AGENCY CONVENTION EXHIBITOR CONTENT CHECKLIST

COVERAGE MAP

Schedule around access and crowd patterns

Do not expect one random hour on the floor to produce clean booth footage, strong interviews, peak traffic,
and closing context.

Booth reveal, empty aisles, displays, products, executive interviews, controlled
demos, and clean audio.

Arrival, first conversations, team energy, orientation, badges, and the transition from
quiet to active.

Crowd movement, reactions, live demos, partner meetings, sponsor activity, and
natural sound.

Panels, presentations, announcements, media hits, customer meetings, interviews,
and planned testimonials.

Missing details, closing proof, team recap, next steps, and anything the edit still
needs.

Exhibitor and crew credentials are confirmed.

Venue, union, drayage, rigging, and restricted-area rules are understood.
Appearance releases and interview permissions are ready.

The team knows the no-film products, screens, meetings, and prototypes.

Interview location and audio plan are confirmed.
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Same-day approval contacts and deadlines are documented.
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CROSS X AGENCY

INTERVIEW KIT

CONVENTION EXHIBITOR CONTENT CHECKLIST

Ask questions that create usable soundbites

Brief the speaker on the audience and deliverable. Ask for complete answers that make sense without hearing

the question.

EXECUTIVE

Why are you here?

What brought the company to this show? What is
changing in the market? What should attendees
understand about the brand right now?

PRODUCT

What is the value?

What problem does this solve? What makes the demo
meaningful? What detail is easy to miss? Who is the
right fit?

CUSTOMER

What changed?

What challenge were you solving? Why did you choose
this approach? What has the working relationship been
like?

PARTNER
Why together?

What makes the partnership useful? What are you
demonstrating at the show? What is the next
opportunity?

TEAM

What happened today?

What moment stood out? What questions did
attendees ask? What should people do if they missed
the booth?

RECAP

Finish the story

What did the team learn? What is the next milestone?
Where can viewers see the product, book a demo, or
continue the conversation?

Ask speakers to include the brand, product, show, and point in a complete sentence. That
makes the clip usable without an interviewer voiceover.
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CROSS X AGENCY CONVENTION EXHIBITOR CONTENT CHECKLIST

EXHIBITOR READINESS

Make the booth camera-ready

A good crew can work fast, but it cannot recreate missing access, clean screens, the right spokesperson, or a
product that was never powered on.

Booth number, floor map, venue access, and loading details are shared.

All screens are tested and loaded with final, camera-safe content.

Products are clean, powered, labeled, and ready for a concise demo.

The team has clean uniforms, badges, and any required PPE.

Spokespeople know their interview window and core talking points.

Customer and partner interviews are scheduled, not left to chance.

Crowd-building moments, giveaways, announcements, and panels are on the run of show.
The approving contact can review same-day edits on schedule.

The posting account, caption owner, tags, handles, and CTA are ready.

A backup plan exists for noise, schedule changes, weak connectivity, and packed aisles.
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CROSS X AGENCY CONVENTION EXHIBITOR CONTENT CHECKLIST

POST-SHOW DEPLOYMENT

Use the library after the recap

The fastest edit gets attention while the event is current. The deeper library keeps working in sales, recruiting,
press, and the next event cycle.

Hero recap, booth reveal, announcement, or one high-energy short with the correct
show tags and CTA.

Product demo, executive point of view, customer or partner soundbite, and photo
selects for follow-up.

Three to six vertical clips, sales-email assets, sponsor proof, recruiting post, and a
team recap.

Case-style edit, product FAQ clips, evergreen website footage, next-event teaser,
and retargeting creative where appropriate.

Use the strongest proof in booth planning, exhibitor promotion, speaker submissions,
sponsor outreach, and pre-show campaigns.

Leave the show with more than a recap

Cross X Agency plans coverage around the booth, deliverables, run of show, approvals, and the assets your

team needs after the floor closes.
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https://www.crossxagency.com/industries/conventions

